
USN

ffiffi
First/Second Semester B.E./B.Tech. Degree Bffiplementary Examination,

rnnova*.iHftW; rhi nki he u
;+

Time: t hr.] #'Ifu,:t' *- 
[Max. Marks: 50

--;."
Wx.

INSTRUCTTOF$S TO THE CANDIDATES
t S '". *':,'

6w "#51. Answer all the fifty questi ch question carries oneYnark.
,*.* XN .:i.-

2. Use only Black balt pffiflpen for writing / dar@frmg the circles.
d.-q&" r" i r.3. For each questio_n, $#br selecting your answiii, darken the appropriate circle

$-6 n,.rd({i ,6"

tdffi.
u "&*"1'

correspondingtffie same question qugrber on the OMR sheet.

les for the same q@i6n makes the answer invalid.4.

5.

Darkening

Dama

proldtuiffid.

f phase of fu,*design thinking

,x

!r1=+ "
.3

d) AU of these . ":.nr' ,{v N T * .**.Fr*o\ 
." &fl .-'e "'*,..;'ffiiSn thinking mqffitbgy involves offifttre following distinct stages,

'+i:uth) Discover and Effie' @ b) Define and Develop
"-c) Develor aryf qF#er 

,*,,,{ 
,, d) All of these

. { -@}'4, Horward %t{ra3r School DearfW. Shrikanth Datar leverage stage frame work
for design thifiking. - ,,:P

a) One stage !).il$ryp stage c) Four stage d) Three stage

5. The elements of design ing are shape, colour, space, form line, value and texture.

a) True

tr#Yt l"rt -t2. The following is-the key element offi design thinkmq
a) Only htrman centered, creative and playful.
b) Onl,y@tive and collabqrdi?S" , "

t:' t't"

c) Only Prototype driven ; ,

d) All of these ,".",*',{ q *er/ k,

.r,, +b) False

"t**l*H!'itu

fuiim&'

One of the following steps is.. the correct sequdttar

process. ,",*,lfu, .

a) Ideate, Prototlpe, Dqffi, Empathize andgs[ 
"&,ir

b) Empathize, Define, Idoote, Prototype a*d tbst
c) Test- Prototvoe*Define- Ideate and Enffi$e

-A1-
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7.

To launch a successful product, the team must follow --J:Qp

l: *,,, mind sets :::*-.d ror desig,,l,,l,*,
a)4 b)6 c)2:'' "

yping

a) Silence, Wea&'Origin and

ofthe followings :

BrDTr(158/258
',

d)8

d)8

8. is the founder of design thinking. *$,]-I=; 
*

u1 Si., Itu* Newton B).['!6$Ierbert A Siman 
.i

c) Varignon 66"d).,ffimr ws-:

*'a% , -Yg. The following are the 3 lenses of design$tffiing, *"''':.,.$

14.

c) All"bflthese ,",W,$ .,,. s

d) oflly (a) Y, , ;i#;::rr::=::i:l

"o ,i" J-q&.,rd 
I'r 

&"l
15... the SWOT analys,i$uiffiflesign thinking ip o"r{e of the followings,

;v

16. The tlpes of co
a) Alliances

d$lM$[,.

-42-

c) Ecosystem d) All of these
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17.

18.

*ru..
The following any one is the essential elements of collabora@ffi"v
a) Co-operation and assertivenss ,' '

b) Autonomy, Responsibility and Accountibility **ra:=,,b
c) Communication, Co-ordination, Natural trust and Rbspect
d) All of these 

:

,'$gil*;,'$
The one of the followings is the key of collabor{lbn, ,r
a) Dependable of people ,. b),,Sharing vision rn,
c) Voluntary 

S1.r" d) All of these . yy
*lo

de$. ry
21. One of the followinffts the best principle of collaboration,

19. One of the below is not a type of colfuration working: .a d
a) Mass collaboration ln$ *" 

' b) Team collabwtisn
c) Community collaboration d) Network aaffihud collaboration

d'*ru ff ",e

20. One of the followings is the fur$f$iple of collaboratiorg
a) Trust and Empatny _ #+ b) Po$istyity and Clarity
c) Accountability I, .'' d) AII ofthese

a) Only Relati
b) Only ali
c) Both
d) All

),
-'@e.h ,re*.\v

One offfie followings is the 4 sffif collaborati
a) Forming, Norming, Stror_ning and Performing
b) Fighting, Negligence, .ffiffimpgttrening and
c) All of the these ;'l*,)u.

,d;

ffiv
d

i.'$sM
d) None of these

nms #{&ff&
Pe.@S*iding

23. One ofthe foiloy.qfu will not be inc
a) Pinpoint an$_piomote a purpose g
U) reaa Uy erafifte and ceiebiate ffi',b

c) To bre{ tfie collaboration
d) Offe@ards or incentivg

d ru,"j
24. One pfthe fo llowing ispqffi best example .o{ dhflaboration

-d.,"P$ri, 
storming 

-, h,' ."-=::ry'.1.\

required

'tud::+'

&

c) Periodic and temporarviuppression of the ego
d) All of these

a 'lld'

26. One of the followidb,words will not describe collaboration :

a) Partnershipffi.ussociation ' b) Unilateral, Sole
c) Co-operatign$ffiliation, connection d)Relationship, Interaction and Alliances

;t

#, -A3-

d) Reachint 
Ff;-W**s 

about lrffis or arnlyztngpt

25. The charaet#;fis ofcollaborufuffi#.,
a) Strong leadtrship, clearly defined roles for subgroups4., suong leacers[lp, clearry oefineo roler
b) Effective and frequent crihmunication
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27. The following is the way to develop collaboration, *t*
a) Communicate clearly and participate in team building aGffiies
b) Choose the right digital tool for the right task ,*t"%, Y
c) Go beyond your comfort zone and become a mendir,-- 

.

d) A11 ofinese {* * *'*

28, One of the followings is the skill to improve ffi6iutioo,
a) Communication, Respect diversity tfu*="
b) Open mindedness, knowledge sharingq$tlebate
^\ Daira nroqnioaA onr{ rleleoqtino tceLq%,#

q:i:::::':*

::r::l;;! V i' L
r. 1!6 .,W6t

t+l
29. One of the followings is the ad1!ftffibs of collaboration, ",**

a) It brings people close togffi-fM t!
b) It opens up new c
c) It boosts across a

d) All of these

30. BPM in design ffnffig means,

a) Best practice$ethrfrdodeling ,.5ffiusiness Process Modeling

c) A1l ofthet\de" wl#d) None ofthese

c) Being organized and delegating ta;ks*
d) All ofthese ,- We

' ,.$!,, 1,,.. .{"r.,*..d .&

31. The ph4seryf business process mq;ffig are,

a) Infr qpation gatherrn9, Work ffi.$odeling

i. ,.',

32. The most important eleiilints of design thffig;ire, q

a) Empathy, Expa,4qiW thinking and Exffiry$htation *q*#
L\ Tl--^^--a:^"^ ^f -*,h- -^+:- +i*^ ^-l ^-A. f*4i^- &nm rrrnrlS ..*:., lfion from *otk=#

,:i dtrr :::

b) Impldinentation, Verification'ffi Executionurl rurl:rrwruvlrlqlrvu, v vrrrrv*lrvu *r6s gJrvv$lrvu 
.:r ...H ,4_

c) Altofthese W *M

d) None of these

C/ AIt ()l tll9s%6ti$hr l.*\m" ifld)None:t*ft.. 
# j""M

33. The typesof product prototypes'a?fld, --*

a) Fe@ility prototypes 
6.,"+q* l.;fl b) I..ow'fidelity user prototytrpa) rearyltlty protorypes i"'l** r D, lpw u(Jtruty ussr PruturyPU

c) Hlgfi-fidelity user proffi8s and live dakproiotype d) All of these

.. ++'

34.;$tffffe values of desigg@,,,. king are, &-Y
,,',:ll!a) Core values ofi: ility, collaboratign b) Empathy, Curiosity and positivity

i \.''
35. The variorNsfipes of case studies dPb,

a) Descriptivdbase study - d b) Explainatory case study
c) Collective case study",,*fu d) All of these

;"1r-'Y
36. The phases ofs ffiO,

a) Pre modeling, qodel building
b) Model runs, Eff&imentation and frual thoughts
c) All of thesffi*"
d) None of tlese

.....,--M

-A4-
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37. One ofthe followings
a) Non-immersive
c) Fully-immersive

is the type of virtual environment.

38. The dimensions of collaboration in agile are,
a) Collaborative work awareness
c) All of these

ion and appropriation

39. One of the followings is the method of prffit)rpifig,
a) Concept sketch, prototype, Bench mo"dnlflffitotype ;;,',,kr:i

of these

b) Fully functional rapid prototype, v_irttT**hodel prototpt '"''',,."

c) Pre-production alpha. prototype, tffiQgfacture production proJotype
d) All of these d-%;l 

u 
'+L,ri;r,

#"{% t."' $s*
40. The D's of design thinking afe 

-" ';Y 'nr

a) Discovery Design . .* il.t. b) Devel"opnient, Delivery
c) A11 of these *-;,, d) Nqffi.{hese- ,L*\

ffiarull I S

41. The following one.$ t#&ilrnovative strategies, ". 
d

a) Pro-aetive and ilEt*ve .b) Reactive and Passive
-\ ^ 

rr -rrr---- {i1, \"; .*,.:-.1i:,rr^-.^ ^.c .L^^^
a) Pro-aetive ang'tEt*ve .b) Reactive and Passi
c) All of these 

:-W *- 
-.9 None of these

*""*J,

47. The critical aspects of seiffifiqruaking are,
a) Phenomena k'*='
c) Students ideas and wience ideas

*H
48. The types of iSffiion are,

a) Radiant
c) Descriptive

;ffiil!i+::

' &'*t"ti" '"

p*

b) Science and engineering practices
d) All of these

b) Incremental
d) All of these

-A5-

)

42. fhe stratffi.psed in strategic thinking.is, 
_

a) Artia) Artiq{glffiethe goals clearly and arlqlyze the possibilities"and risks objectively
b) Cqgpte # implementation plan,ffiffit and adjust alongthe way
c) All ofthese ,

*t 
",* " "{a* l

43. The storey telling techniqiffffis, 
t 1

a) The conflict uqS {- rf"rc character n #
c) The climax ,s. ",{P d%fiAllof these*.ryr#16"

"c+xul& . 4. &**" 1"..&V

44. The elements ffiiegic managemg{fu1; ="#

a) Arenas, Diffintiators, Vehicleffi ' ,, '*
U) S!1Sqe and Economic logic %_".-- "_ ry
c) A11o#. e ,,,\: W ,i,, '
d) Noneofthese u"ryr*_ ursquJru ". '"

*,qffFothboration *.i., !i:i. *- 
:b) User Centered design, system approach

$5) Iterative desisg$*f . * 
''''d) All of these

tihr' } "* 
o

46. The key corrgffidirts in strategic tlffig are,
a) Tools fqr6yralysis _/ !)Yi:.1and values

c) Strategic ffioses d - d) All of these
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49. The 3C's of design are, #qY'
a) Consistency, Clarity and Content b) Comffiffibmplete and Close

c) All of these d) Nogb$tltbse' #3.p *

50. One of the followings is the teaching principles ffi 
"ra) Integrate new knowledge into the individuqJ$dtfe ;

{ resrl gut in the real wo.u rufi*ffi &Wt+rc) All of these 
ery** T,. #,sr_ hd) Only (a) &ffi w/'rp"sqtud s/

&***** " ry
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